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Purpose: 

The purpose of these interviews was to see how people perceive Dove and how Dove 
can reach out to a younger demographic. We wanted to see why people buy a certain type of 
soap or body wash and what influences them the most in making their purchasing decision. 
From the focus group, we were able to get general opinions of Dove and why people use 
whatever brand they currently use which was mostly just out of habit of what they grew up with. 
For the interviews, we wanted to get more in-depth answers about how Dove makes them feel 
and why they are attracted to the body wash they use. Knowing this information could help 
Dove reach their target market.  
  
Method: 

I had four interviewees total- Two in class and two outside of class. My two in-class 
interviews were conducted on September 27th, during our class period from 12:30-1:45 PM. We 
sat side by side at the table while other interviews were happening around us. My first in-class 
interview was with a 21-year-old white female and my second interview was with a 20-year-old 
white male. For the outside interviews, I interviewed my friend In the Student Union late at night 
on October 1st, so it was quiet and not many people were around. She is from Spain and she is 
20 years old. She comes from a very wealthy family. My other outside interview was with a 
middle-class 20-year-old male. I interviewed him in my apartment during lunch on October 3rd, 
with no one around. For all of the interviews, I started out by asking their name and 
demographic information and then I would read off from my list of questions and asked them to 
elaborate whenever their answer was short. I found it harder to interview my friends outside of 
class because they did not want to take the interviews seriously at first. Key issues and 
questions discussed were: What was the decision process like? What were the main brands 
that you were choosing between? If you have a usual body wash, how does that brand make 
you feel? What factors or experiences do you think have shaped your feelings about Dove? 
  
Results: 

A major key theme was Dove’s controversial campaign. Just like the campaign itself was 
controversial, so were the opinions on the campaign and how it affected the buying habits of my 
interviewees. All of my interviewees were aware of the campaign but only two of them said the 
campaign made them stop and think when purchasing body wash. One interviewee said, “I 
thought the campaign was irresponsible of them and so now when I go to buy body wash I 
honestly don't even really look at the Dove ones. I more so like to look at the smaller brands that 
have more artistic packaging because they tend to smell better anyway.” The other two said that 
the campaign had no effect on their purchasing decisions and that they only consider what they 
like about the physical product when buying body wash rather than what the brand itself stands 
for or how it messed up. One interviewee said, “I know about the campaign, but I have always 
bought Dove. I don't think they did the campaign to be racist, they actually did it as an effort to 
be more inclusive so I don't get why everyone freaked out about it. I like how Dove makes my 
skin feel and smell so I have continued to use it.” 

Another key theme was the discussion about why they purchased a certain body wash 
and what decisions were factored. Again, the answers were split between buying the same body 
wash over and over and buying one based on which smell they liked best. Some said they 



actually picked up the bottles and opened them to smell them and others said they go to the 
shelf and don't look at other brands- that they purchase the same brand and smell over and 
over again because they know they like it. One interviewee said, “I just order everything off of 
amazon so I don't care about trying out a new smell. I stick with what I know and like, rather 
than risk getting something I don't like.” Another interviewee said, “I have literally spent 30 
minutes in an aisle trying to pick out which smell I like best. I like to switch up my scents based 
on the season.” 
  
Discussion: 

From my interviews, I was able to conclude that the campaign had an effect on my 
interviewees mostly likely because they did not want to support a brand that was seen as racist. 
But, on the flip side, I also concluded that some factors were able to outweigh their opinions of 
the campaign. They chose their body washes based on smell or how it made them feel after 
they got out of the shower. They all wanted a body wash that could clean them well and make 
them smell good afterward. From there that's how they formed their habits of which body wash 
they go back to again and again when shopping for more. The interviews gained deeper insights 
than the focus group of how people truly felt about Dove’s campaign and also how they like to 
feel after a shower. 

Most of the results were what was expected after hearing our focus group and the 
variety of opinions people have towards Dove already. For my in-class interviews, it was harder 
to develop rapport because there were lots of people around and we did not have a lot of time 
for each interview. They were very straightforward and similar to job interviews with little 
conversations now and then that would go off-topic. Overall though, the conversations flowed 
easily and there was no awkwardness so we were able to communicate well. For my out of 
class interviews, I was already close friends with both of them so the rapport was good. We 
were able to communicate well and go more in-depth since we were more comfortable with 
each other. The answers they gave also seemed more honest and not as conservative. There 
were a few limitations I encountered while doing my interviews. For the in-class interviews I 
found it difficult to concentrate on my interviewee because we were in a room full of people who 
were all talking. If I were to do it again I would move away to a quiet place where we would be 
alone and full attention could be given. For my interview in my apartment, I found that eating 
lunch while trying to do an interview was also distracting and that in the future I need to just do 
one thing at a time rather than try to multitask. To probe further into the researcher it would be 
cool to see an experiment done where people could test out different body washes and then 
have interviews after each one to see how they liked the body wash and how they felt after 
using it. The body washes would be unlabeled so opinions would be unbiased and not based on 
the brand name.  
 
 
 


